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Itis time to tell our story

and start a new conversation VALUE OF CONFERENCE used by Cork tourism
about who we are as an BUSINESS CONFIRMED industry in 2018 &
organisation at Visit Cork. for Cork in 2018 EVENTS

The Visit Cork team are committed to providing the best possible experience to all visitors, i CIENE o ) ::l)itreec(j:gpk -
both leisure and business. We are an informed staff who understand and promote what . ’

Cork has to offer and are committed to rolling out the brand. We build partnerships with l H l RD

local businesses and communities to provide a distinctive Pure Cork visitor experience.
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use to help tell the story of Cork with clarity, consistency and strength. Convention extend their stay
You are all part of this amazing journey, join us and help to enhance Bureau by 2 to 4 days
the tourism brand for the benefit of our region. 018 ‘ WORLD
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The name for our visitor brand is ‘Pure Cork’ — grounded in a sense of the physical and

in f 1.7M VISITS
emotional place as well as in our people. It sets out to differentiate Cork from all other .
destinations; from our location on the haven coast, to the wit and character of our people OUT ‘ 0 to the top 6 attractions

We are shaping a shared vision and voice that everyone can European

in Cork per annum
and the purity of our offer from land and sea. Cork perannu
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The name for our conference and meetings brand is ‘Cork Convention Bureau’ — we
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promote the region as a destination for business tourism (meetings, incentives, events)
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